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InLife
conducts
first
online
media
briefing

As part of the Company’s public relation
initiatives, InLife Executive Chairman Nina D.
Aguas and Chief Distribution Officer Raoul E.
Littaua conducted an online media briefing
entitled “Coping with the X’s and Y’s - The
Future of Life Insurance.”

The briefing was attended by reporters from
Business World, Business Mirror, Daily Tribune,
Malaya Business Insight, Manila Bulletin, Manila
Times, Philippine Daily Inquirer, Philippine Star,
Philippine News Agency, ANC, Mergermarket,
Reuters, and Big Sound FM Radio - Baguio.

During the media briefing conducted via Zoom,
Ms. Aguas explained that InLife continues to
monitor the market given the adverse impact of
the public health crisis across industries and on
the overall economy.

“We're looking at the various scenarios that
could hit the life insurance industry as well as the
health industry. | hope to at least recover some
of what we think would have been lost this year,”
Ms. Aguas said.

She noted InLife’s two-fold goals to aggressively
accelerate the digital platforms; and to extend
support to the communities affected by COVID-
19 virus and the quarantine.

“We want to be remembered by our country, by
our communities, as someone who cared and
not really worry too much about whether we will
be profitable this year or not. Because we are
invested in the country for life. We've been here
for 110 years, and we will continue to do so,” Ms.
Aguas said.
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INLIFE GIVING AWAY FREE 45-DAY COVID-19
GCOVERAGE TO ESSENTIAL WORKERS
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“We may not be number 1in the rankings, but for
as long we’re number 1 in the hearts of the
Filipinos - we’re okay with that,” she added.

In the Insurance Commission’s recently released
2019 ranking of life insurance companies, InLife
was ranked tenth in terms of new business
annual premium equivalent (NBAPE), and eighth
in terms of premium income.

Mr. Littaua, for his part, said it is important for
Filipinos to support the “buy local” campaign. He
added that InLife’s life insurance products cover
COVID-19 cases.

He further noted the positive responses to the
recently launched Prime Care that covers critical
illnesses, cancer, diabetes and heart disease.

“There’s a market for new protection product
that we’re coming out with. People ask about life
insurance more on the protection side. That |
think will continue in the next few months,” Mr.
Littaua said, adding that investment-linked
products may catch up when the economy
recovers.

“For us in distribution, all the readiness and
preparedness that we need to have is the
preparedness to seize opportunities as they
arise. As an organization, we have remained to
be ahead of the curve,” Mr. Littaua said.

The media briefing was reported the following
day in Business World, Daily Tribune, Malaya
Business Insight, Manila Times, Philippine Daily
Inquirer, Philippine Star, and Philippine News
Agency.
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Insular Life to invest P500M in digitization

INSULAR Life Assurance Co. Ltd. (InLife)
has set aside some PS00 milkon for its
digitization efforts as it adapts to the
changing environment and consumer
tehavior.

Inan online press brieling on Tues-
day. InLife Executive Chairman Nina D.
Aguas said the lile insurance company
was sat to make huge investments ta
koostits digital capacity last year, but
{hvs might be increased fusther as the
need to adapt has keen more evident
carly this year.

“Last year, we were ready to
Invest and we've sel aside certain
amounts ta make this investment but
(hat number may change if we want
10 accelerate even further cur digital
capability. For now, it's in the ballpark
of half a billion (PS0 million) and
we could domore.” Ms. Aguas told
reporters.

Ms. Aguas said InLife 2ims to be
“equally aggressiva” in technology and

digitizaticn efforts as its partner bank
UnicnBank of the Phippines, Irc

digital services for its life insurance
products, she said there will be some
“limitations.”

InLife had giscussions with several
potential fintech partners in the past
only to find they are “culturally not
aligned * She noted that InLife is trying
to preserve (1 culture as 3 Filipino life
insurance firm.

‘We ate very open particularly on
the heaithcare sige locking at partner-
ships... Telemedicine for example, we
have partners now in telemedicine,
but we would Iike to expand (hat some
more.” she said

1n 2013, InLife recorded P12.67

For this, Raoul Antenio . Littaua,
senjor execulive vice president and heard
of aoency distribution group at InLife.
said their goal is to maintain the levals of
NBAPE they had In 2013 despile the ad
verse impact of Ihe coronavirus ¢risis or
the comganyy and the whole economy,

*I think we have a better chance at
maintaining the NBAPE so to speak,
[however, in terms of vanable univer-
sal hife (VUL) producls], that will be
a bigger challenge because VUL poli-
cies, investment policies, with all the
uncertainty, we don't see that coming
inatleast in the next few months.
Maybe down the road, who knows. All

Ms. Aquas said the kfe insurer wil
alse tap financial technelogy (fintech)
firms, particularly those thet can
service InLife’s healthcare producls, for
potential partnerships as it ramps up its
digitization efferts,

n the first few months of the year up
to now, she said Inlife saw a “phenom
enal rise” in customers buying prepaid
life insurance and health coverages
available through the online selling
platform Lazada and the company’s own
clectronic store.

“We are investing, we are doing it
internally now with no partners, but
thatis not to say that we will not do so,
because the oprertunity is clearly there

billion 1n total premium income for
both traditional and variable life
Insurance products to rank eighth i
the sector.

of these things will change as soon as
an announcement is made that there
s a vaccine already or fewer (Infec-
tions)," Mr. Littaua said

The company, meanwhile, ranked nlite booked P2.94 bilkion in net
107 i terms of new business annual nrome kast year. ranking fifth among
premiums equivalent (NBAPE) with all ife insurers in the country. — B.M.
P1.91 billion kast year. Laforga

partiularly on the healthcare side. We

do not mind looking at partners who

could co-invest with us.” she said
However, in terms of looking

for partners that could provide



